Alcohol and Tobacco Research Prompts:
Choose one of the prompts below, or choose one of your own and have it approved
by Mrs. Clayton.

1. Provide evidence to support whether or not the use of tobacco in PG 13 or less
movies impacts teen consumption of tobacco products.

2. Provide evidence to support whether or not celebrity endorsements of tobacco
products impacts consumption of tobacco products.

3. Provide evidence to support whether or not beer ads that air during the Super
Bowl increase beer sales.

4. Provide evidence to support whether or not Anti Smoking Ads reduce the use of
tobacco ads by teens and adults.

5. Provide evidence to support whether or not MADD (Mothers Against Drunk
Driving) or SADD (Students Against Drunk Driving) groups decreases instances of
drunk driving by teens and adults.

6. Provide evidence to support whether or not tobacco makers like Phillip Morris
and R.J. Reynolds knowingly targeted various groups of people (racial or gender) to
become addicted to their product.

7. Provide evidence to support whether or not the amount of advertising dollars
used to sell Budweiser are more or less than advertising dollars used for public
service announcements about drinking and driving.

8. Provide evidence to support whether or not alcohol sponsored athletic events
increase the use of underage drinking by teenagers and adults.

9. Provide evidence to support whether or not tobacco sponsored athletic events
increase the use of tobacco consumption by teenagers and adults.

10. Provide evidence to support whether or not the advertising of menthol cigarette
use has increased or decreased by people of color due to targeted advertising to
various racial and ethnic groups.

11. Provide evidence to support whether or not the advertising of fruit flavored
liquors has increased or decreased alcohol use by teenagers and adults.

12. Provide evidence to support whether or not professional baseball player’s use
of chewing tobacco increases or decreases the use of chewing tobacco by children
and teens.



